




Fraudsters are getting faster — and smarter. Now, AI is supercharging 
their e�orts, making attacks more sophisticated and harder to detect 
than ever. 

AI allows fraudsters to mimic human behavior with near-perfect 
precision, rendering many traditional fraud tools obsolete. Relying on 
delayed data, outdated models, or reactive systems that act only 
after damage is done is no longer enough. The question is: what are 
you doing about it? 

E�ective fraud prevention starts with first-party data and the ability 
to run AI models in real time. By leveraging high-quality, 
millisecond-level data, organizations can build comprehensive 
evidence profiles, enable instant decision-making, and power 
predictive models for proactive, preemptive intervention. 

Fraud is constantly evolving, and fraudsters never stop innovating. 
Winning this arms race requires one thing above all: granular, timely, 
actionable data. When harnessed e�ectively, data allows 
organizations to spot emerging threats before they escalate — 
protecting customers and safeguarding the bottom line. Prevention 
has to happen before login, not after a loss. 
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Say goodbye to:
Incomplete customer journeys
Slower fraud responses
Lower personalization accuracy
Erosion of trust





















The final step is to keep the majority of interactions low 
friction for legitimate customers, intervening only where 
necessary.  

Action: Deliver a personalized message or other action 
to the user to prevent the fraud before it happens.  

•

Soft Disruption: This could be a "soft and personalized
buyer journey disruption," such as "holding" an account
while checking a flag, allowing a legitimate customer to
proceed while protecting the organization.

•
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